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THE BEST EMPLOYEES FOR YOUR BUSINESS MIGHT ALREADY BE 1M YOUR 0N BACKYARD

AHORES HOMESROWNH 15 THE word for Mew
Havenna, a company that creates
custom mosaics. Sara Baldwin, the
prrciclent and feunder, hired all 15 employecs=
from the maosaicists to the CEO=—from Virginia’s
Eastern Shore, the remoie rural arca where she
gresy up and where New Ravenna is based.
Prior tooworking for Mew BEavenna, not one of
Baldwin's employees had cxperience with mo-
saics. That didn't faze Baldwin. =I'm a self~taught

mosaicist,” she says. “1 fpweed 151 learned w do i,
g0 conld they” And Mew Bavenna reparts a near
Loa peereent employee petenthan rate. “We luve lots
of opportunities for growth,” sivs Baldsan, < have
suprevisors who stasted on the production loos™
Hirimg bocals has pakd off. Mew Bavenna's mao-
sales are regarded as being among the best in the
indusiry, and its client liss includes high-profile
customers lke Tom Fanks and [ames Earl Jones
Salet for 2006 are Expected to hit 38 million

“BEer
undetesti-
mate the
importance
of A positne
CUFure,
5395 Sarg
Badirsin
“Even one
wnhapey
-:"'l'!"ll,'lll:r_l'ﬁ"
& like
CARDE 0N 3
|:|'_|l'||:|..'||'_:,"

INE 2006 EMTREPRENERR B 103




	entrepreneur_cover.bmp
	entrepreneur.bmp

